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PENSAMIENTO CRITICO Y ALFABETIZACION MULTIMODAL

INTRODUCCION

Imaginemos la siguiente situacion: estamos navegando en nuestra red
social favorita y nos encontramos con una publicacion acerca de un tema
de actualidad. La publicacion incluye un breve texto, acompafiado de una
imagen llamativa, un video con subtitulos y un enlace que nos lleva a otros
recursos similares. Es cierto que para comprender este mensaje debemos
interpretar correctamente el texto que contiene. Pero, para comprenderlo
completamente, es necesario interpretar mucho mas que eso, ya que los
elementos visuales y auditivos también son una parte importante del mensaje
incluido en ese «posteo». Este es un ejemplo habitual de comunicacién
multimodal y refleja la manera en que interactuamos con diversos tipos de
informacion en nuestra vida diaria.

Vivimosenunmundodonde laformaenque noscomunicamoshaevolucionado
drasticamente debido al avance de las tecnologias digitales. Los medios
nos bombardean constantemente con mensajes que se transmiten a través
de una combinacidn de imagenes, palabras, sonidos y otra cantidad de los
denominados «recursos semidticos» Este cambio en la comunicacién humana
presenta desafios y oportunidades para la ensefianza del inglés como lengua
extranjera (TEFL). En este contexto, es importante para nosotros que los futuros
profesionales del pais sean capaces de navegar y descifrar esta complejidad
multimodal para ser competentes tanto en el uso de otro idioma como en su
habilidad para examinar criticamente la informacidn que consumen.

Hemos disefiado este libro de apoyo docente con el propésito de ofrecer
a profesores y profesoras de inglés algunas herramientas y estrategias
Gtiles para incorporar la comunicacién multimodal en la sala de clases. Las
actividades buscan fomentar el pensamiento critico a través del analisis de
textos multimodales y presentan ideas que pueden replicarse o ajustarse para
la creacidon de materiales propios.

Comprendiendo la multimodalidad

Los investigadores y teéricos de la multimodalidad estudian el uso de
multiples modos de comunicacién para construir y transmitir significado.
En el contexto del aprendizaje del inglés como lengua extranjera, esto puede
incluir el uso de texto escrito, imagenes, graficos, videos, sonidos y gestos,
cuya comprensién global es crucial para lograr una comunicacion efectiva.

Segun nuestra experiencia, por ejemplo, cuando las personas ven un video,
no solo escuchan una narracién o leen subtitulos, sino que también intentan
interpretar las imagenes, la musica de fondo y otros elementos auditivos
y visuales que el autor del video compuso de una manera determinada
por razones especificas. En particular, la capacidad para analizar estos
componentes de manera precisa es fundamental para desarrollar un
pensamiento critico en el contexto de la comunicacion persuasiva.

Creemos que la integracidon de una comunicacion multimodal en la ensefianza
de inglés ofrece ventajas que no podemos ignorar. En primer lugar, nos
ayuda a preparar estudiantes para el mundo real, donde la comunicacién
multimodal es cada vez mas abundante. También contribuye a mejorar la
creatividad por medio de la utilizacién de variados medios que motivan y
enriquecen la expresion de ideas y emociones. Otra ventaja significativa tiene
que ver con su potencial inclusivo, ya que la utilizacion de diversos modos
de comunicacion facilita una practica docente sensible a diferentes estilos
de aprendizaje, beneficiando a grupos de estudiantes con heterogeneidad
de intereses y necesidades. Por (ltimo, y quiza lo mas importante, analizar
textos multimodales requiere que los estudiantes piensen criticamente sobre
la manera en la que el autor de dicho artefacto elige combinar diferentes
recursos semidticos para influir en nuestras creencias y acciones. Evaluar
la eficacia comunicativa de cada modo de expresion, identificar posibles
sesgos y comprender como los elementos auditivos y visuales pueden influir
en la interpretacion del mensaje es instrumental en nuestra tarea de formar
estudiantes capaces de articular autdnomamente ideas originales.

Como utilizar este material

Este material esta disefiado para ser empleado como un recurso accesible y
practico tanto por profesionales de la educacidn experimentados como por
quienes recién comienzan su carrera en el ambito de la ensefianza del inglés
como lengua extranjera. Contiene guias de aprendizaje adaptadas a tres
distintos niveles de competencia lingiiistica (A2, A2+y B1), con el propésito de
fomentar el pensamiento critico por medio del anélisis de textos y la creacidn
de artefactos multimodales.



PENSAMIENTO CRITICO Y ALFABETIZACION MULTIMODAL

Esperamos que este texto didactico inspire y apoye la practica docente
de quienes lo utilicen, sugiriendo ideas y recursos que puedan adaptar a
sus necesidades y contextos especificos. Nuestra intencién es ayudar a
transformar la sala de clases en un espacio dinamico y enriquecedor donde
los y las estudiantes no solo aprendan otra lengua, sino que también puedan
desarrollar habilidades esenciales para la vida y los desafios del futuro.

Palabras para el o la estudiante

Enelcasode que seas un estudiante a punto de usar este material, te invitamos
a disfrutar de las actividades con una mente abierta y a aprovechar cada una
de ellas como una oportunidad para mejorar tus habilidades linglisticas y
fortalecer tu capacidad de pensamiento critico. Recuerda que el aprendizaje
es un proceso continuo y que es parte de este proceso el cometer errores. No
dejes que estos te impidan seguir aprendiendo y esforzandote.

Palabras para el o la docente:

En el caso de que seas docente, te recordamos que todas las actividades son
mejorables continuamente y que el Unico limite es laimaginacion. Esperamos
que encuentres en este texto un recurso valioso que te motive a visualizar la
ensefianza del inglés como una experiencia de inmersion e interaccion con
textos multimodales. Incluimos al final de este libro orientaciones que dan
cuenta de cdmo fueron disefiadas las guias de aprendizaje. Creemos que estas
orientaciones pueden ayudarte tanto a editar el presente material como a
generar el tuyo propio, con el objetivo de seguir motivando a tus estudiantes.
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Lesson 1: Introducing Multimodality

LET'S PLAY

1. Click on the link and play the Quizizz game to find out how much you know.

Q
.uuzuzz ,

LET'S LEARN

Multimodal texts

Multimodal texts include different semiotic modes, such as:

* Words

* Images

e Colors (It looks different)

* Typography (English, English, ENGLISH, English, etc.) (5 Fonts
e Math symbols (=, %, +, etc.)

Every semiotic mode
World Health

. 2 Organization | |m rtan
Limit your saturated fat ) simportant to

intake saturated fat communicate meaning!
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The importance of audience

The intended audience shapes the designer’s choices for the multimodal text.
Some characteristics you can consider about your audience are:

o Age

* Knowledge (expertise)
* |Interests

* Expectations

LET'S DO IT

2. Look at the multimodal texts. Then select A or B for each sentence.

A

RITUXIMAB

could put you at risk
for severe diseasg
from tick and e
mosquito

bites.

VOCABULARY

Bites: mordeduras

Knowledge: conocimiento

Young: joven
Disease: enfermedad

P o0 T oo

LET'S ANALYZE

LESSON 1: INTRODUCING MULTIMODALITY

R

The audience needs prior knowledge about medications.
The main audience is elderly people.

The main audience is young people.

The creator is the Centers for Disease Control.

The creator is the World Health Organization.

3. Look at the following multimodal text and answer true or false.

a0 T o

The audience is medical professionals.
The multimodal text uses different colors.
Good oral health increases confidence.
The multimodal text explains how to
brush your teeth.

The multimodal text tries to be inclusive
by showing different cultures.


https://quizizz.com/admin/quiz/64c5741036ca070007833041?at=68112295bd4f75565cabcd31&MCQ_saved=true
https://drive.google.com/file/d/1FRwldYf10JJhxMoaHm1e_CdQBoTOOu_3/view?usp=sharing
https://drive.google.com/file/d/1yJ8OAvgAogkkiNt6FxwC9uEFspDVQUhE/view?usp=sharing
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LET'S LEARN

The intention of the author

Multimodal texts have different purposes. Two predominant ones are...

1. To provide people with relevant information.

In the example, the author of the
multimodal text is trying to inform the reader
about the increase in access to vaccines.

LET'S DO IT

2. To persuade people to do something.

To get the latest cancer data with presentation-
ready graphics, visit our website

GET A CLOSER LOOK AT U.S. CANCER DATA

In the example, the author of the
multimodal text is trying to persuade the
reader to visit a website.

4. Select the box that corresponds to the correct purpose of each multimodal text.

OBESITY AFFECTS S

- X

THE BODY THE HEART THE KIDNEYS
' )
THE LIVER THE JOINTS

To inform about the benefits of obesity.
To inform about the parts of the body.

To inform about the negative effects of obesity.

To persuade men to stop drinking alcohol.
To persuade men to drive safely.
To persuade kids to celebrate Father’s Day.

VOCABULARY

Body: cuerpo
Persuade: persuadir
Drive: conducir
Obesity: obesidad
Effect: efecto

Safely: de forma segura

LET'S ANALYZE

5. Examine the image and select the correct answer.
W ndn
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debris from

the war in
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1. What is the purpose of the multimodal text?

a. Toinform about the role of soldiers in the war.
b. Toinform about the consequences of the war.
c. Toinform about the role of doctors in the war.

2. What is the importance of color in this multimodal text?

a. ltemphasizes the feeling of loss and tragedy.
b. It emphasizes the feeling of hope after surviving a war.
c. ltemphasizes the feeling of understanding.

LESSON 1: INTRODUCING MULTIMODALITY

Sources: Images extracted from the World Health Organization's and the Centers for Disease Control's social network websites.



14 CHAPTER 01 | SET DE GUIAS DE APRENDIZAJE NIVEL A2

Lesson 2: Critical Viewing
Two strategies to persuade the audience

LET'S PLAY

1. Click on the link and play the Quizizz game to find out how much you know.

Q
.uuzuzz ,

LET'S LEARN

Semiotic awareness and persuasion

If we want to interpret multimodal texts competently, we must develop our capacity for semiotic
awareness. This means that we should be able to pay attention to the various aspects of a multimodal

text and question them critically.

AIR POLLUTION AFFECTS

OURVITAL
ORGANS

36% 34% 27%

OF DEATHS FROM  OF DEATHS FROM  OF DEATHS FROM
LUNG CANCER STROKES HEART DISEASE

€7 World Health
&
&% organization

a womén or newborn
dies, or a baby is lost
to stillbirth

ETHOS

Appealing to the credibility, moral character, or authority of
the author(s) of the multimodal text.

Example: An element of ethos in this multimodal text
is the creator’s reputation in the logo (the World Health
Organization), which gives the message credibility.

PATHOS

Appealing to the emotions and sentiments of the audience of
the multimodal text.

Example: One of the elements of pathos in this multimodal
text is the touching image of a young mother holding her
baby in her arms.

LESSON 1. INERGDNC2ZNGRVIUCAIMOIEAING

How to spot ethos?
Assess credibility indicators by asking
yourself the following type of questions:

How to spot pathos?
Identify emotional triggers by asking yourself
the following type of questions:

* |s expertise and knowledge of the topic e Does the multimodal text express emotional
demonstrated in the multimodal text? How? needs, desires, and concerns of the
audience? How?
o Are fairness, honesty, and moral integrity
shown in the infographic? How? e Does the multimodal text appeal to
emotions as fear, pity, anger, happiness, and

sympathy? How?

LET'S DO IT

2. Read the multimodal text and select the correct answer.

1. The logo “World Health Organization” is an example of...

@ World Health
%27 Organization

a. Ethos
The ”ght b. Pathos
to health is
ahuman
2. The image of the sad woman holding a baby appeals to...
a. Ethos
b. Pathos

LET'S ANALYZE

3. Read the multimodal text and select the correct answer.

(LTI NECALE I EN TN 1. What is the purpose of the multimodal text?
adolescent mental health.
: Connection gives a. Toraise awareness about the importance of being young.

outh a sense of bei . . . .
I~ i SR for supported, - b. To raise awareness about the importance of friendship.
c. To raise awareness about the importance of mental health

2% and belonging.
among teenagel’s.

=
o

a. The happiness expressed in the picture.
b. The effective use of arguments.
c. The Centers for Disease Control logo.

cdc.gov/healthyyouth

2. How does the multimodal text use pathos to appeal to the audience?

15


https://quizizz.com/admin/quiz/64c6ade9f1125500075e952a?at=681124509aa451d1fc74c306&MCQ_saved=true

CHAPTER 01 | SET DE GUIAS DE APRENDIZAJE NIVEL A2 LESSON 3: DESIGNING YOUR MULTIMODAL TEXT

..
Lesson 3: Designing your
The structure of the multimodal text

[ ]
The structure of the multimodal text depends on the author’s intention. However, some important M u Itl mOdaI TeXt

information is usually included, such as a title, the content, and the author.

1. Create a multimodal text. It must give important information related to learning English.

5 keys e o sk At the top, you can usually see
prevent dog attacks. —

dog bite prevention written text that works like a title. First, prepare by answering these questions.

e What is the purpose of the multimodal text you will create?

In the middle, you can usually see
the most important information. e Who s the audience for your multimodal text?

Now, design your multimodal text.

September28
World Rabies Day At the bottom, you can usually
see the organizations that give
PAHO | oot ;E\fff?f, @ ————  credibility to the information.

LET'S ANALYZE

4. Examine the previous multimodal text and mark each statement true (T) or false (F).

The multimodal text uses cartoons to appeal to positive emotions. T
The multimodal text is about World Rabies Day. T
The multimodal text is about the importance of dogs. T
The author of the multimodal text is PAHO (Pan American Health Organization). T

an oo
M m m M

Sources: Images extracted from the World Health Organization's and the Centers for Disease Control's social network websites.
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Lesson 1: Multimodality and
Critical Thinking

ldentifying semiotic modes and purposes

LET'S PLAY

1. Click on the link and play the Quizizz game to find out how much you know.

Q
.umzz ,

LET'S LEARN

Multimodal texts

Multimodal texts include different semiotic modes, such as:

e Words

* Images

e Colors (It looks different)

* Typography (English, English, ENGLISH, English, etc.) (5 Fonts
e Math symbols (=, %, +, etc.)

Every semiotic mode
World health . .
organization
Limit your saturated fat ’ |5|mporttamttto gl
) mmuni meaning!
fritake saturated fat | communicate meaning
?
ﬁ "S What is a “semiotic mode”?
v

\ Aresource we use in our
A L
| WY , culture to make meaning, like
\ - .
4 words, images, and numbers.

LESSON 1: MULTIMODALITY AND CRITICAL THINKING: IDENTIFYING SEMIOTIC MODES AND PURPOSES

2. Look at the following images and choose the correct answer.

Learn
21st century )
Jobs need it! ’ English 6
g now!
Call now! % *
| @ (@

English4fun@gmail.com

- LEARNING SCHOOL -

1. Both images share the same communicative purpose. Which is the purpose?

a. The communicative purpose is to persuade people to register in a course to learn English.
b. The communicative purpose is to inform people about the importance of English.

2. Which of the two images targets a young audience? How do you know?

a. Multimodal text 1. | know because the image shows a man smiling.
b. Multimodal text 2. | know because the image shows a cartoon.

The purpose of multimodal texts
Texts serve different purposes. Knowing the purpose helps you understand the text better.

Two are the most frequent purposes:

INFORM

Many texts are predominantly informative. They give relevant information about an issue.
For example, the multimodal text below informs the reader about the growth of e-learning.

PERSUADE

Some images can be used to persuade audiences to take certain actions. For example, the following
seeks to persuade the reader to apply to work in Westside Community Focus.

21


https://quizizz.com/admin/quiz/65689b0867a59068a08937a1
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1. Read the persuasive multimodal text. Then, decide if the statements are true or false.

S0 00 T o

Paying attention to vocabulary

VOCABULARY

Should: deberia
Reliable: confiable

Qualities: cualidades

Express: expresar

Kindness: ama

bilidad

Easily: facilmente

N

The Westside Community Focus center is looking for new employees.

The Westside Community Focus center helps adults with developmental disabilities.
You must have a professional degree to apply.
In this job, people need to be able to trust you.
The color green represents the characteristics required for the job.
The Westside Community Focus included contact information in the ad.

— = = = -+
M T M M M M

1. Match the following words from the multimodal text with the corresponding definitions.

E-LEARNING MARKET
Mobile Iearn:?g tecf;nology
| ® segment in the market is

anticipated to witness a
high growth rate until 2027

Content providers in the
e-learning market are
anticipated to expand

| 2 at a substantial growth
rate up to 2027

ColumnA

Nk~ N

Market
Growth
Witness
Provider
Substantial
Up to
E-learning

Col
A.

umn B

Prepositions used to indicate
a period of time.

Of great importance or size.
A form of education that
occurs online.

D. To see something happen.

An increase in size, rate, or
numbers.
An area of economic activity.

. Someone that offers and

delivers a service.

LESSON 1: MULTIMODALITY AND CRITICAL THINKING: IDENTIFYING SEMIOTIC MODES AND PURPOSES

The importance of giving reasons and asking WHY
To think critically, it is important to question:

a. The semiotic choices (e.g., “Why was a certain image used?,” “Why was a certain color

used?,” etc.)

b. The reasons that support an idea or message (e.g., “You should learn English because
it helps you if you travel,” “You should learn English so that you have access to more

information.”)

It is very important to think critically when we are facing a persuasive text.

A common context in which people have to offer reasons and
persuade others is when we talk about health.

“You should avoid sugar because it is bad for you.”
“You should go jogging because it helps you lose weight.”
“You should quit smoking because it is not a healthy habit.”

1. Martina and her family are trying to make healthy choices. Match each sentence in column A
with its most appropriate reason in column B.

ColumnA

~N o b W N B

. I need to lose some weight...
. I should stop smoking...

. My shoes are not good for running...

. You need to reduce your stress levels...
. l often do yoga...

. We should eat healthy...

. My sister eats healthy food...

ColumnB

.. because itis bad for my lungs.

.. because we need to lose weight.

.. because your mental health is important.

.. because | am overweight.

.. because she wants to improve her metabolism.
.. because they are too old.

@mMmmo 0w

.. because holding poses increases my strength.

VOCABULARY

Lose weight: perder peso
Low cost: bajo costo
Holding: mantener
Overweight: sobrepeso
Improve: mejorar

P

Lungs: pulmones
Strength: fuerza
Too: demasiado

23
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LET'S DO IT

Look at the following multimodal texts and choose the correct answers.

OF RUNNING

Metabolism Boost

When you run regularly, your body

Low Cost ‘ digests food better

Running is practically a free workout

| -
' Bone & Joint Health

2 Running helps your bones
Running helps reduce stress m—
hormones like cortisol

Community
Heart Healthy
; You can meet new people
Running can improve blood circulation . "

1. Who s the intended audience for this multimodal text? 1. Who is the intended audience for this multimodal text?
a. Theintended audience is people in the community. a. Theintended audience is people interested in improving their strength and health.
b. Theintended audience is adults interested in exercising. b. Theintended audience is people with mental health problems.
c. Theintended audience is physical education teachers. c. Theintended audience is people who are interested in increasing their body weight.
2. The multimodal text wants to convince us to... 2. The multimodal text wants to convince us to...
a. Incorporate running as part of our routine. a. Take care of our health.
b. Prepare effectively to run a marathon. b. Do weight training.
c. Talk to people about our health. c. Practice yoga.
3. Select the reason not mentioned in the multimodal text to support its claim. 3. Select the reason not mentioned in the multimodal text to support its claim.
a. Itislow cost. a. Itimproves your metabolism.
b. Itreduces stress. b. Itissimilar to weight training.
c. Itimproves our concentration. c. Itincreases your strength.

4. Do you usually go running? Why? Why not? 4. Do you usually practice yoga? Why? Why not?
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LET'S ANALYZE

2. Look at the following advertisement and choose the correct answer.

Lesson 2: The Power of the Effective
Use of Semiotic Modes

o  COFFEE '~
DAY IS
COMING, 2 Booc

b. We

AND SO c B

ARE WE. N
2. What are the institutional colors of the product?

uizizz {} a. Green and yellow

* b. Brown and black
c. Purple and green

1. What is the name of the product?

1. Click on the link and play the Quizizz game to find out how much you know.

LET'S LEARN

Multimodality and persuasion in advertisement

Through different semiotic modes such as text, images, and typography, the author can persuade people
to do something. This is very common in advertisement.

1. Theimage of the dentist is an attempt to
persuade the audience by appealing to...

People can be persuaded by appealing to... 3;:53;;:‘:"3 a. Pathos (emotions)

protects  the B | b. Ethos (credibility)

teeth of my

patients’ 7 c. Logos (logical reasoning)

Dr. Carvalho

e Logical reasoning (logos)
e Emotions (pathos)

e Credibility (ethos) 2. What s the brand?

a. Sensodyne
An important indicator of Cred|b|[|ty isthe brand N1 Dentist recommended brand for sensitive teeth b. Carvalho

c. Dentists

The brand gives credibility. For example, compare these two ads.

e il logpie 1. Which product is this ad promoting?
% indicator of quality. a. Anindustry
e ”I Therefore, the audience Trfetsihe b. Aphone
S peed foo-'- will probably consider the e . Afruit
e .4 i ;
s eoen moorers » 53 second ad more reliable. ihe
Run smart Run smart industry 2. What is the main persuasion technique in this ad?
a. Credibility, because the brand is popular and well
known.

b. Pathos, because it appeals to emotions of love and
friendship.

27
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LET'S DO IT

3. Write the name of the brand below the correct category.

Starbucks Ford Burger King

Microsoft TikTok Zara

Apple Under Armour Columbia
Food Technology Cars

Fiat
Oreo
Toyota

Clothing

4. How many brands can you identify based on their logo? Write the name below each logo.

s’

5. Answer the following questions.

What social media platforms do you usually use?
What is your favorite place to eat at the shopping center?

What do you think makes a brand successful?
What is your favorite phone app? How often do you use it?

i h W N =

Which, in your opinion, is the most recognizable logo? What makes the logo memorable?

LESSON 2: THE POWER OF THE EFFECTIVE USE OF SEMIOTIC MODES

6. Complete the sentences with the words in the box.

advertisements capturing popular communicate consumer

. Coca-Cola is one of the most products around the world.
A should always know about the products that he buys.
. The photographer is interested in the beauty around us.

to deliver personalized content to people.
a positive message for the audience.

. Online platforms use targeted
. The campaign wants to

U'I-hW!\JI—l

7. Read the text and complete it with the words from exercise 6.

Multimodality refers to the use of multiple modes of communication in a text, such as words, images,
colors, sounds,and moreto (1) amessage. In advertising, multimodality plays a crucial
rolein (2) our attention and convincing us to buy a product or service. Understanding
multimodality can make you a more informed (3) and help you appreciate the
creativity behind (4). An example of an ad campaign that used multimodality well
was the “Share a Coke” ad campaign by Coca-Cola. This campaign replaced the Coca-Cola logo on its
iconic bottles with (5) names and nicknames to create a more engaging connection
with the consumers.

8. Read the text again and answer true or false.

Using multimodal resources effectively helps capture the audience’s attention.
Persuasion is important in advertising.

Informed consumers understand how ads can persuade them.

The campaign “Share a Coke” used important dates and numbers.

The picture in the text shows the “Share a Coke” campaign.
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Lesson 3: Designing your
Multimodal Text

1. Create a multimodal text through which you give important information related to your study program.

First, prepare by answering these questions.

e What is the purpose of the multimodal text you will create?

e Whois the audience for your multimodal text?
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Lesson 4: Critical Thinking 1

LET'S PLAY

1. Scan the QR code or click here and participate in a Quizizz game. Wait for your professor’s

instructions first!

LET'S LEARN

2,

~N o 00~ W N =

Match each word with its synonym or definition.

. Advertisement A. Attract

. Tool . B. Carefully

. Persuade _ C. Instrument
. Semiotic modes D. Ad

. Multimodality __ E

. Appeal _ F. Convince

. Critically _ G

. Read the text and answer the questions below.

What is an advertisement?

An advertisement, or ad, is a tool used to
promote or sell a product, service, or idea.
Ads are created to communicate messages,
generate curiosity, and impress the public.
They are designed to influence and persuade.

. Resources we use to create meaning (words, images, colors, etc.)

. Using multiple semiotic modes

We should pay careful attention to all the
semiotic modes present in an ad: text, colors,
images, videos, typography, etc. The designer
of the ad has chosen all these elements with a
purpose in mind. The semiotic modes present
in an ad have been carefully chosen. They have
meaning.

030 %¢

O 0%
RS
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LESSON 3: CRITICAL THINKING 1

Marketing techniques and multimodality are
used not only to influence people through
information, but also to generate emotional
reactions, credibility, and appeal. They use
different modes of persuasion: appealing to
logic (logos), emotion (pathos) or credibility
(ethos).

Critical thinkers read carefully, paying attention
to all the elements present in a message.

1. Where do you usually see advertisements in your everyday life?
2. Think of a famous advertisement you have seen. What does it appeal to? Ethos, pathos, or logos?

Be ready to share with the class.

LET'S ANALYZE

4. Look at the following multimodal ads paying attention to all their semiotic modes (words, images,

color, etc.). Answer the questions.

S ABSOLUTELY
NO ARTIFICIAL

COLOURS, FLAVOURS,
PRESERVATIVES
OR THICKENERS

What does it mean
to do things
#LikeAGiIrl?

1. What persuasion mode does the written text
appeal to?

a. Logical reasoning (logos)
b. Emotion (pathos)
c. Credibility (ethos)

. What is the intended audience of this ad?

a. Baseball players
b. Women
c. Men
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#] DOCTOR to credibility.
RECOMMENDED
PROBIOTIC BRAND*

a. Theimage of a doctor.
b. The words “Doctor recommended.”
c. Thetypography.

VOCABULARY

Both: ambos
Brand: marca

Fuel (noun/verb): combustible / echar combustible

Industry experts: expertos en la industria
Primary color: color principal

Reading between the lines

Click here to listen.
When you read a message, you should pay attention to both explicit and implicit information.
Understanding implicit information is sometimes called “reading between the lines.” Let’s put this

ability into practice!

5. Read the multimodal text. Then, match the questions with the answers.

NUTRITION

FUELS CHAMPIONS

)

ColumnA ColumnB

1. What brand is the ad promoting? ___ A. Because that is the brand’s primary color.

2.Why does the ad include a photo B. Credibility. People usually trust products
of Cristiano Ronaldo? - recommended by people they know.

3.Whoistheintended audience? C. Herbalife.

4.What persuasion mode is the ad
appealing to mostly?
5.Why is Cristiano’s T-shirt green?

D. Because he is a famous soccer player and
- he is extremely healthy and fit.
E. Itis probably young people who are
interested in fitness and sports.

3. Mark the element that does not specifically appeal

LESSON 3: CRITICAL THINKING 1 37

LET'S DO IT

6. Look at the following multimodal ad and answer the questions.

What product is the ad promoting?

Kills 99.99%
of viruses & bacteria _

Why does the ad show a kitchen in the background?
Why are the ad’s primary colors white and blue?
What persuasion mode is the ad appealing to?

Who is the intended audience of this ad?

I A T o

What message does the designer of this multimodal
text want to communicate?

For use on hard, non-porous surfaces. Use as directed.
Not reccomended for use on unpainted wood.

7. Areyou up for a final challenge? Watch the following commercial. As you watch, the video will
stop and you will answer comprehension questions.

@3 edpuzzle @ English v . Leave open class

@ Help Us Help You — More flu vaccine available now | NHS P E il CHDICE GUESTiON

‘ 1 b{ li | Who is the intended audience of this
. .y e RC commercial?
= [ i
T — Young nurses.

f
V Children and young adults.
. @ ‘

From a UK national health authority >

People who are 65 or over.

A
that'could tﬁcome very serious

Rewatch

STEP 1: Click here to start!
STEP 2: Click on “Join open class”
STEP 3: Watch and answer
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Lesson 5: Critical Thinking 2

LET'S PLAY

1. Scan the QR code or click here and participate in a Quizizz game. Wait for your professor’s
instructions first!

LET'S LEARN

What is an infographic?

An infographic is a one-page publication that presents information in a graphic way: “info”-“graphic.”
The Merriam-Webster dictionary defines the term as “a chart, diagram or illustration that uses graphic
elements to present information in a visually striking (attractive) way.”

Infographics combine text and visual elements to show data clearly and in a simplified manner (way).
They make content more appealing and easier to understand. They usually incorporate charts, graphs,
diagrams, and illustrations. These are some common resources used in infographics:

VENN DIAGRAM

Itis a diagram that uses
overlapping (intersecting)
circles. It is useful to compare

COLUMN GRAPH

Itis a graph that helps

us visualize data using
rectangular columns. It is

TIMELINE DIAGRAM

Itis a visual representation of
a sequence of events, tasks,
or milestones that occur over
a specific period of time.

and contrast information. helpful to compare values.

PIE CHART

Itis a circular graph divided
into slices. Each sliceis a
category. It is helpful to see
the size of each category and
compare them.

A8

PICTOGRAMS

They are graphs or charts that
use images to represent data
in a visual and simple way.

LESSON 3: CRITICAL THINKING 2

LINE GRAPH

Itis a graph that shows data

points connected by straight
lines. It is useful to visualize

data over time.

Use the words in the box to label the different types of diagrams.

Timeline Pie chart Venn diagram  Pictograms Bar graph Line graph
SWEETS DIAGRAM Team Scorecard _TIMELINE
SUGAR CANDY CHOCOLATE
©0e o
s"'::;:’ﬁ‘:?" Sweet M::Ef("::‘: % ‘\ % ‘\ 1816 1820 1823 1825 1850 1860 1863
s 5
* kK * E

PRODUCTION COMPARISON STATISTICS

10
: I I
LHE Em EE EE BB
Jan Feb Mar Apr Mei

FAVORITE SPORT AT SCHOOL

g N A QB A R e e

- ;, NP A R Fa &

12% 18% Rugby & 5 % ’ 4 Q‘ﬁd}\w“{ff
S

Monthly Subscriber Growth '

for Borcelle Video Streaming Services
125,000
100,000
75,000
50,000
25,000

0

o
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3. Match the two parts of these sentences. Write the corresponding numbers. 5. Read the infographics on malaria and match the following questions with their corresponding
answers.

1. Aninfographic presents information... _____...Venndiagrams, timeline diagrams, pictograms, etc.

2. Infographics combine text... ___...compare and contrast information. w 0 R L D M A L A R I A D AY

3. Infographics make content... _____...moreappealing. Re ady to Beat Malaria APRIL 25

4. Some common resources used in ___...dividedintoslices. — ” ............. —

(63}

infographics are... ...ina graphic way.
AVenn diagram can be really useful to... and visual elements.
6. Apiechartisa circular graph...

- i 55
‘ : 216M
. S Malaria Cases

% s 2

LET'S ANALYZE 3.2B PEOPLE :

MORE THAN:2/3 10 ol a e
Nearly half of the world’s population of all malaria deaths are
is at risk of malaria in children under 5 e Malaria Deaths

4. Read the infographic, then answer true or false. PROGRESS

MORE THAN 1B

: g 6.8M
R WoRD & N o
THE WORLD | -0 e2! jum,

i = 2001 deaths 2015 BTt
LAN G UAG E i VOCABULARY § Annual number of global malaria deaths cut Antimalarial treatments (ACTs) and bed nets
—_— in half. saving 6.8M lives globally since 2001 provided by global partners

Speakers of English as a '
percentage of world population* |

Population: poblacion

Native To outnumber: sobrepasar en
nimero
... of al_l websites
2 a:eEv:‘vnlti;er:n AS: como Providing scientific leadership in Strengthening surveillance systems to Supporting countries to scale up
= 2 2 9 o o elimination science provide data for decision-making interventions through the President’s
Either X or Y: X oY (cualquiera) Malaria Initiative (with USAID)
Native (approx. 430 million) : ESL (English as a Second . " 5 . % Ry -
' & < s S - & <
Non-native (approx 950 million) o 9 ’ 3 o : : QQQQQ H : @ :
- S Language): inglés como - A
Non-speakers (approx 5.1 billion) ;| < > N | e O f Ty L oA S S S St PRy L Ll R S e et POy 2
segu nd a len ua Evaluating diag i i and Mitigating threats from drug and insecticide Improving prevention and control
insona i3 ' 1 25;000,000 g g vector control t_onl_s to further drive resistance to continued progress of malaria in the United States
;;;gakoEr:gﬁsv{noa:s e?:ﬁg?';.‘ \ i down transmission and burden
second or foreign langua
: &ish belongs
: eryone
i or to no one D VOCABULARY

Bed nets: mallas para la cama
Partners: socios

a. It givesinformation about English as a world language. T F Surveillance: vigilancia

b. According to it, 45 % of all websites are written in English. T F To drive down: bajar el precio de algo

c. The majority of people in the world can speak English. T F To scale up: aumentar

d. Most English speakers have a different mother tongue. T F Vector control tools: herramientas para

e. Thisinfographic is not a multimodal resource. T F controlar transmisores de una enfermedad
f. This infographic presents data visually. T F K: Thousand

g. Thisinfographic incorporates only two semiotic modes. T F M: Million

B: Billion
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Question Answer

1. Whatis the purpose of this infographic?

2. What institution published this infographic?

3. Whoistheintended audience?

4. Look at the line graph. What kind of
information does it convey?

5. Look at the pictogram of a girl with a balloon.
What kind of information does it convey?

I really liked the pictogram of a girl with a
balloon. | think that it was creative.

The Centers for Disease Control.

It gives information about the number of
malaria deaths from 2001 to 2015.
To give information on how malaria affects

the global population and how to fight this

6. What was your favorite element of the disease.

. e
composition? Why do you like it? Itis probably adults interested in health

and global issues.

It gives information about malaria deaths
affecting children.

LET'S DO IT

6. Read the infographic and answer the following comprehension questions:

READING

INTHE MOBILE&RA

n - s
.

= ~
&

LARGE NUMBERS OF PEOPLE IN DEVELOPING
COUNTRIES READ BOOKS AND STORIES
ON INEXPENSIVE MOBILE PHONES

BOOKS ARE SCARCE

LIBRARY PER POPULATION RATIO

==

MOST PEOPLE IN SUB-SAHARAN ﬁ m

AFRICA DO NOT OWN A SINGLE BOOK oo

somenmoome (LY

NIGERIA

BUT MOBILE PHONES ARE EVERYWHERE

siLLion 1 I I
HAVE ACCESS TO. @

AMOmMEINON CELLULAR NETWORKS REACH

—— OVER 95%

- — OF THE WORLD'’S POPULATION

MOBILE READING IS AFFORDABLE

o Uk W

LESSON 3: CRITICAL THINKING 2

VOCABULARY

Developing: en desarrollo
Scarce: escasos

Ratio: relacion
Affordable: asequible

What is the purpose of this infographic?

What institution published this infographic?

Who is the intended audience?

Look at the pictogram of a toilet. What kind of information does it convey?

Look at the pictogram of a cell phone. What kind of information does it convey?
According to the infographic, how could people in developing countries have access to
reading materials?

Identify your favorite aspect of the composition. Why do you like it?
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Lesson 6: Designing Your
Multimodal Text

1. Create an infographic through which you give important information related to your future profession.

First, prepare by answering the questions.

e What is the purpose of the multimodal text you will create?

e Whois the audience for your multimodal text?

Now, design your multimodal text.



Tutorial de apoyo
para el estudiante
para la confeccion de
textos multimodales




48 CHAPTER 04 | TUTORIAL DE APOYO PARA EL ESTUDIANTE

Diseilando tu propia infografia

Planifica tu infografia

Recomendamos un esquema como el siguiente para tu planificacion.

Informacién general de la infografia

Tema
Audiencia

Proposito

Planificar como usaras los modos de persuasion

Logos
Ethos

Pathos

Organizacidn de la informacidn y los recursos semiéticos de apoyo

INFORMACION RECURSOS SEMIOTICOS QUE USARAS

Idea principal
Subseccién 1
Subseccién 2

Subseccién 3

Es importante que mantengas presente y declares los sitios de los cuales extrajiste tu informacion.
Esto se puede presentar como «referencias».

Referencias

TUTORIAL DE APOYO PARA EL ESTUDIANTE 49

Ejemplo de planificacién de infografia en inglés

General Information

Topic The habit of reading in children
Audience Parents, teachers, adults
Purpose

To inform about the importance of reading, how children are reading less as they
age, and strategies to encourage their children to read

Persuasion modes

Logos Data, stats
Ethos References from prestigious institutions
Pathos Moving images

Data organization and presentation

SEMIOTIC MODES THAT YOU MAY
DATA USE TO CONVEY THIS MESSAGE

o The habit of reading is important for .
Main idea(s) . . Illustrations and text
children and we must promote it

Subsection 1 Benefits Graphs and charts
Subsection 2 Children are reading less as they grow up  Graphs and chart
Subsection 3 Tips to encourage your children toread Illustrations and text

Referencias

1. “Why is Reading so Important for Children?”: https://www.highspeedtraining.co.uk/hub/why-is-
reading-important-for-children/

2. “Kids are Reading Less as They Age”: https://mediaroom.scholastic.com/index.php?q=press-release/
new-data-scholastic-kids-family-reading-report-finds-kids-are-reading-less-they-age

3. “10Tips to Help Your Child Fall in Love with Reading”: https://www.healthychildren.org/English/ages-
stages/gradeschool/school/Pages/10-Tips-to-Help-Your-Child-Fall-in-Love-with-Reading.aspx
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Crea tu infografia

Son variadas las aplicaciones que puedes utilizar. Por ejemplo, estan las siguientes:

Canva || B PIKTOCHART m @genially

En este tutorial ejemplificaremos como crear infografias utilizando Canva. Te compartiremos dos
opciones.

Opcidn 1: Usar un template ya disefiado

Comienza por buscar un template que creas vaya bien con la informacién que presentaras. Las
alternativas que ofrece Canva son muy variadas.

—
= Canm Design spotlight v Business v Education v oo Q infographic [ <] =] @ Q @

Canva Templates (15,613)

Made by Canva Creators

Seeall
Personal

Free- 81

i
Try Pro for 30 days

(@ Home

S\ Projects

(B Templates > &) irose

@ Brand >

ren Y Benefits
of Reading

i Apps > oo E
-~
==

Create a team ‘E_—; ‘

T Trash

Opcidn 2: Crea tu propia infografia desde cero

1. Selecciona «Create a design».

) O O & QA Create a design

TUTORIAL DE APOYO PARA EL ESTUDIANTE 51
2. Escribe «Infographic».
N

htion v ees Q_ infographic ‘ Q_ infd| © ‘ @

1ll Infographic 800 x2000 px

our content

you all Infographic (Unlimited)

[3 Invoice See all

@7

Invoice (Responsive)
Infographic About Health

Infographic Poster (Double-Sided - A3 Lands...

® § E

Infographic Resume

T ETBAMINTAR DICTALRS PSS AKCATON
6 THOET D6 ENTRADW ¥ SALOA

3. Distribuye el espacio usando formas, lineas y cajas. Luego, afiade titulos y subtitulos a cada
seccion, grafico, tabla y a cualquier otro elemento que hayas considerado en tu planificacidn.

File @ Resize & Magic Switch (e & Add a heading W Try Pro for 30 days DJ + 4l G PrintwithCanva Yy share

Position

Q column graph

] The habit of ]
All Graphics Photos Videos reading in children

Benefits
Charts

‘Children read less as they growup.

- o

Encourage your child to read!

=7 Notes Pagel/1 - o - 22%

PO

4. Ahora puedes completar el template que disefiaste con la informacion que has recopilado.
iBuena suerte!
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El disefio de material didactico para la ensefianza del inglés puede llevarse
a cabo siguiendo métodos de ensefianza desde un enfoque comunicativo,
tales como el aprendizaje basado en tareas (task-based language teaching),
la instruccion basada en estrategias (strategy-based instruction) y la
enseflanza basada en contenidos (content-based instruction), entre otros.
En el presente material, hemos optado por incorporar una propuesta de
ensefianza complementaria a las mencionadas, pero novedosa al abordar
un fendmeno que muchas veces se pasa por alto en las salas de inglés como
lengua extranjera: la multimodalidad. En particular, buscamos desarrollar una
propuesta de ensefianza del inglés desde un enfoque multimodal, el cual esta
predominantemente influenciado por el trabajo del prestigioso académico
Victor Lim Fei.

Un enfoque multimodal a la ensefianza del inglés busca, por medio de un
metalenguaje pedagbgico (es decir, el uso de términos relacionados con la
multimodalidad), desarrollar la conciencia semidtica de los estudiantes, con
el fin de que estos estén mas atentos a las formas en las cuales los escritores
y disefiadores utilizan e integran distintos modos semiéticos con propdsitos
especificos. Para ello, buscamos que nuestros estudiantes desarrollen
conciencia sobre las siguientes dimensiones clave para la comprension y
produccion de textos multimodales: forma, audiencia, mensaje e integracion
de modos semidticos. Con el fin de alcanzar estos propésitos, hemos dividido la
mayoria de las guias de aprendizaje en tres momentos que siguen la secuencia
didactica Engage-Study-Activate. Esta cldsica secuencia didactica indica que
es importante para los docentes preocuparse de los siguientes tres pasos:

a. Engage:Comenzarconunaactividadquellamelaatenciéondelosestudiantes
y la capture. En esta etapa se pueden, por ejemplo, activar conocimientos
previos mediante un juego de Kahoot o, como lo hacemos en este material,
Quizizz. Existen otras plataformas que nos pueden ayudar, tales como
Socrative o Wordwall, ademas de actividades practicas presenciales, tales
como juegos de mesa y dindmicas grupales. Estas actividades las puede
encontrar bajo el encabezado Let's Play en este material.

TUTORIAL DE APOYO PARA EL ESTUDIANTE

b. Study: Entregar informacién de contenido tanto lingiiistico y pertinente
al inglés como vinculado al concepto de la multimodalidad que se esta
abordando. Esta explicacion debe estar al nivel de los estudiantes y puede
seracompafada por el apoyo de la lengua maternay ejercicios controlados
de baja dificultad. Estas actividades las puede encontrar bajo el encabezado
Let's Learn en el presente libro.

c. Activate: Dar oportunidades para que los estudiantes usen el inglés
que conocen y el que estan aprendiendo con el fin de cumplir objetivos
comunicativos relevantes al contenido que se estd revisando en la sesidény
a las habilidades comunicativas que se espera lograr. Estas actividades se
encuentran bajo el encabezado Let's Do It.

Estas tres etapas son flexibles, ya que en una misma clase puede usarse mas de
una actividad perteneciente a cualquiera de ellas. Asi, por ejemplo, podemos
querer recurrir a mas de una actividad de Engage para volver a motivar a los
estudiantes luego de una actividad cognitivamente demandante y compleja.
En las guias de aprendizaje del presente libro didactico existe espacio para
que usted como docente integre sus propias actividades con el objetivo de
sacar el maximo provecho del material disefiado, ademas de lograr que
este complemente su estilo de ensefianza y el ritmo de aprendizaje de sus
estudiantes. Para ello, tenemos solo dos recomendaciones: (1) mantenga
presente las etapas de Engage, Study y Activate, y (2) recuerde la importancia
de desarrollar la conciencia semidtica de sus estudiantes. {Mucho animo
innovando y generando sus propias actividades en el contexto de un enfoque
multimodal a la ensefianza del inglés!

Consideraciones finales para el lector estudiante

El pensamiento critico es una habilidad fundamental en el siglo XXI. Ser
capaces de aplicarlo con textos multimodales es una forma cotidiana en la
que podemos hacer uso de esta habilidad para entender dichos textos de
forma efectiva, analizarlos y evaluarlos. Identificando de manera efectiva

los efectos semidticos de los textos multimodales junto con los propésitos
comunicativos que buscan lograr, es posible que aceptemos o rechacemos lo
que nos indica el texto consciente y responsablemente.

Por medio de guias de aprendizaje basadas en un enfoque multimodal de la
lectura y la escritura, intentamos contribuir al desarrollo del pensamiento
critico aplicado a textos multimodales. Esperamos que consideres volver a
consultar este recurso de vez en cuando para que recuerdes algunos principios
claves del disefio de los textos multimodales, vocabulario importante para tu
manejo del inglés y laimportancia de poner en uso el pensamiento critico.
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A medida que sigas progresando en tu educacion, encontraras que los textos
multimodales estan presentes como un recurso clave de tu aprendizaje en
todosloscursosdetucarrera,yaseaenlaformade presentaciones PowerPoint,
infografias, lecturas con gréficos, etc. Es una buena practica que mires estos
textos con tus «lentes multimodales» y haciendo uso de las habilidades de
pensamiento critico que has adquirido y seguiras desarrollando.

Finalmente, queremos agradecerte por acompafiarnos en este viaje de
aprendizaje. Tu esfuerzo por desarrollartu pensamiento criticoy tus habilidades
en el inglés no solo te ayudaran a ser exitoso en tu vida académica, sino que
también te ayudaran en tu dia a dia, permitiéndote discernir entre textos
que ofrecen informacidn de calidad y aquellos que no. Te invitamos a seguir
explorando estos conceptos, cuestionando la informacion que se nos presenta.

TUTORIAL DE APOYO PARA EL ESTUDIANTE
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Con el desarrollo vertiginoso de las tecnologias digitales, la capacidad
para interpretar efectivamente mensajes que combinan textos,
imagenes, sonidos y otros recursos semidticos se ha convertido en
un desafio educacional importante. Este manual ofrece herramientas
practicas para integrar la multimodalidad y el desarrollo del
pensamiento critico en la ensefianza de inglés como lengua extranjera.
Las actividades que se proponen, adaptadas para distintos niveles de
competencia linguistica, promueven tanto el analisis como la creacién
de textos multimodales.

El enfoque de este trabajo se basa en resultados de investigacion
empirica y se suma a los esfuerzos internacionales que intentan
responder a las transformaciones comunicativas del presente,
enfatizando la alfabetizacion multimodal, el desarrollo del pensamiento
critico y una pedagogia inclusiva y contextualizada. Los autores
reconocen que una mejor preparacion para la vida real no puede
estar desligada de una competencia multimodal critica, capaz de
leer el mundo y sus representaciones en el discurso persuasivo con
creatividad y autonomia.
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